Paysmart

Unlock Your Credit Card’s Full Potential




Overview

PaySmart is an advanced digital wallet app that not only
consolidates all your credit cards into one convenient
e-wallet but also manages your credit card incentives.
It helps you track your spending progress and guides

you and your family to make smarter financial decisions.






The Goal

To create a ewallet app to guide users to manage
expenses intelligently and simplifies monitoring of

daliy expenses.
This app also suggests credit card tailored to user
spending habits and offers special deals specifically

currated for the user

pay more, save more
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Empathise

User Research

Online Survey

| created online survey through
google forms with 24 respondent age
30-45, to gether insights regarding
their current digital payment habit &
experiences

some of the questions include:

« How often do you use digital payment
each week?

« Whatis your preferred digital payment
you use?

«  Overall, what do you hope to improve for
digital payment?

« How often do you use your credit cards
each week?

« No. of credit cards owned?
« No. of credit cards used more often?

Overall, what do you hope to improve for digital payment?

17 responses

Na
Consistent
Security promised

Security

Can use it at oversea
Better overview of my day to day spending
Fast

Reliability

No. of credit cards used more often? I_D Copy

23 responses

15

12 (52.2%)

10

5 6 (26.1%)

1(4.

3%)

3 (13%) 1(4.3%)

Some of the user prefer
have better overview of
his / her day to day
spending

Majority user only used
1-2 cards



Empathise

User Research

Online Survey

| created online survey through
google forms with 24 respondent age
30-45, to gether insights regarding
their current digital payment habit &
experiences

some of the questions include:

« How often do you use digital payment
each week?

« Whatis your preferred digital payment
you use?

«  Overall, what do you hope to improve for
digital payment?

« How often do you use your credit cards
each week?

« No. of credit cards owned?
« No. of credit cards used more often?

No. of credit cards owned?

23 responses

6 (26.1%)

2
(8.7%)

2

(8.7%)

1 (4.3%)

How often do you use your credit cards each week?

23 responses

10.0

fo

5.0

2.5

0.0

4 (17.4%)

0 (ril%)

1(4.3%)

1 2

3

2
(8.7%)

1 (4.3%)

1 (4.3%)

4-5

1 (4.3%)

1(4.3%)

3
(13%)

1 (4.3%)

2
(8.7%)

8

1(4.3%)

|_|:| Copy

1 (4.3%)

More than 5

IO cCopy

o(390%)

0 (clx%)

9 10

Majority user own 1-3
credit cards

Majority user often use
their credit card each
week



Empathise

User Research

User Interview

For a deeper understanding of consumer
spending behaviors and credit card
usage, | conducted user interviews with
qualitative questions. These included two
Zoom calls and two face-to-face sessions
with individuals, focusing on their
spending habits and probing with ‘why'
questions to uncover underlying
motivations and patterns.”

How do you track your expenses with various payment methods?
What kind of digital payment do you use regularly?

What do you think google pay is for

Have you used google pay before? if so how long?

How do you currently use "digitalpay"?

Would you be interested in a feature that does ?

What would your dream function for google pay be?

Do you have any other suggestions or comments?




Empathise

B
| only check dt ti
User Insights 1 e e

there are no extra charges

I'm not familiar with the benefits of
my credit card; | only use it at (
merchants that do not accept other
forms of payment.

At hawker centers, | use PayLah, but |
initially preferred using my credit
card.

| perceive digital wallets to be less
secure compared to physical credit
cards; | trust manual transactions
more.

| desire a unified digital payment
system. It would be beneficial to have
an intelligent digital payment tool that
recommends the most appropriate
credit card based on my spending
habits.




Empathise

User Insights 2 ,

Tracking my expenses feels too
cumbersome, so | don't do it.

| often purchase too many household
items, making it difficult to keep track
of my spending.

| only review my expenses when the
bill arrives and don't set a budget, but
| make sure not to overspend.

Credit card benefits seem complex
and hard to understand.




Empathise (
| am motivated by incentives and

U Se r I n S i g ht S 3 ﬁ;vr?gs that help me save more

. . | enjoy dining out and looks for credit
| own eight credit cards and am card deals that offer discounts or

financially savvy. | have a strong rewards at restaurant
understanding of how to effectively

utilize credit cards to maximize cash
rebates and rewards."

.
. _
(
’ i find troublesome to keep track of
As a father living with my parents, our when i hit card rebates and would
household incurs high expenses. | benefit from a tool that simplifies this
strategically use different credit cards
to maximize cashback and air miles
benefits."
ke




Empathise

Key Insights

Many users lack of the credit card
knowledge. Futhermore, they always
miss out the good deal from credit
card.

Many users don'’t track their budget
they only ensure do not over
spending. However they would like
to keep tracking good habit.

Many families only review their
expenses at the end of the month,
often when they've already exceeded
their credit card rewards limit due to
frequent grocery purchases.

Most user only user one or two credit
card (visa & master) as they feel
troublesome to keep track of credit
cards.

Many users perceive e-wallet apps as
merely tools for making payments.
However, good to have additional
features such as expense tracking
and detailed benefits of credit cards
to enhance financial management.
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Define

User Personas
David Lim

Demographic:

« Age:38 Married, male

«  Occupation: Manager, Business development
« Location: Singapore

+ Hehasonekid

Characteristics: Pain Points:

« Financially Savvy: David is adept at managing finances and is troublesome to keep track of when he hits card

always on the lookout for the best deals. He is highly skilled in rebates and would benefit from a tool that
maximizing cash rebates and rewards from credit cards. simplifies this.

* Credit Card Enthusiast: Owns 8 credit cards and uses them - faces challenges when some vendors, particularly
strategically to gain maximum benefits. He assigns specific at hawker stalls, do not accept credit card
cards for different family needs, such as groceries and online payments, which limits his ability to maximize
shopping expenses. benefits.

« Hands-off Expense Tracking: David does not track his « strives to extract the maximum value from each of
expenses daily but keeps a loose check to ensure he does not his cards but sometimes misses out on deals due
overspend. He reviews credit card bills to ensure everything is in to the complexity of managing multiple cards.

order but prefers not to micromanage his expenses.

Need & Goals:

« He is motivated by incentives and rewards that help him save more money.

« enjoys dining out and looks for credit card deals that offer discounts or rewards at restaurants.

«  He would appreciate a digital payment solution that simplifies the management of his various cards and
rebates, making his financial activities both rewarding and less time-consuming.



Define

User Personas

Sarah Tan

Demographic:

« Age: 33 Married, female

«  Occupation: Manager, Business development
« Location: Singapore

« she has one new bord baby

Characteristics: Pain Points:
« Lifestyle Enthusiast: Sarah enjoys visiting specialty cafes where «  She possesses only one credit card, primarily for
she can indulge in desserts and drinks. collecting mile points, but is not fully aware of how

t imize i fits.
. Social Media Savvy: Enjoys taking beautiful photos with her kid 0 maximize its benefits

and sharing them on social media platforms. «  Sarah finds financial products confusing and
would benefit from clear, straightforward
recommendations and guidance on using her
credit card optimally.

« Casual Financial Management: Sarah is not very skilled in
managing personal finances. Sarah does not track her expenses
or set a budget, relying instead on a general sense of not
overspending daily.

Need & Goals:

« She wishes to better understand and utilize her credit card's benefits to
enhance her lifestyle and possibly save money.

«  Sarah would appreciate a user-friendly digital payment product that
offers clear advice on which credit cards to use and how to use them for
maximum advantage.



Define

User Personas

Jessica Lee

Demographic:

« Age:42 Single, Female
«  Occupation: Finance Analyst
« Location: Singapore

Characteristics: Pain Points:
« Financially Prudent: Jessica is financially savvy and cautious « Finds entering expenses into money management apps
with her spending. She prefers sticking to one credit card and is manually to be cumbersome and time-consuming.

meticulous about ensuring she gets the best value for every

, : , « need to keep all the receipt and have manually entered all
purchase by comparing prices across multiple shops.

catergory expenses into her expense tracker, it make her “\\
« Discount Seeker: Actively looks for discounts at restaurants frustrated. \ a\
that C?n be a.vallecfl th.roug.h .her credit card, optimizing her . Cant remember et card BEymaHt dats
spending while enjoying dining out.
« Feels the current tools are inadequate because they do
Need & Goals: not offer insights or summaries of yearly expenses, making

T : : long-term financial planning difficult.
« Looks for tools that can simplify her financial management process, o P o

making tracking and paying for expenses more efficient. « Although single, Jessica is responsible for managing
family-related expenses the complex expenses across t
whole family and is interested in promotions and deal
benefit her whole family.

«  Wants to fully utilize her credit card in ways that align with her
lifestyle, especially for obtaining discounts at restaurants.

«  Seeks a digital tool that provides a clear and comprehensive view
of her finances, including annual summaries.



User
Journey
Map

David, 38years old
Manager in Business
Development. he is a family
man who meticulously utilizes
his 8 credit cards to maximize
cash rebates and rewards.
While not a fan of tracking
every expense, he ensures he
doesn't overspend and is keen
on maximizing benefits from
his cards without diving too
deep into daily financial
management.

Touch Point

Emotion

Solution

Explore

—_— .

David was He encountered
frustrated about another
missing outon a > advertisement on
credit card Facebook, which
cashback reinforced his
opportunity curiosity about the
\L app.
One day, David ‘l’
discovered the David visited the App
app through a Store to learn more.
commercial on a He read about the
YouTube Channel, benefits of the new

sparking his initial

interest n
i

digital payment app,
which is designed
specifically for credit
card optimization. It
offers features like

David was curious
about how the app
could help him
streamline the use of
his multiple credit
cards and maximize
their rewards.

J

Convinced of its
potential benefits, he
decided to
download the app
and try the free
version to see if it fit
his financial
management style.

David enjoys the application

He entered his initial
preferences, set up
notifications for
rebate thresholds and
bill payments, added
his wife to a
family-based
account, and

He was initially
unhappy because he 7
thought his wife
might still be using
the "grocery credit
card," which they had
already maxed out on
benefits, and it was

explored the app’s usually his \L
suggestions for responsibility to e
maximizing card remind her. .1t ISwies
benefits at his birthday approaching
favorite restaurants. \L Emd_h'S bUSY work life,
David was tired of
It However, his wife searching for dining

informed him that she
had received a
notification and had

A few days later,
David realized he had
overlooked a

Relieved, David was
now less stressed
about having to
constantly remind his
wife about
maxed-out card
benefits.

promotions.

l

At the end of the

month, David can
clearly see the outlined
how much he had
saved and earned in
rewards through

strategic card usage, as

suggested by the app.

Deal page

Expenses page

Total spend and
cashbackpage

buffet good deal
based on the card
he have

promotion page based
on the credit card you

able to see transaction

He encountered tracking credit card \L e already switc.hed to

another benents and sering il another credit card Eventually, be

advertisement on reminders. During registration, Ec)h yt o i dg for her purchases. discovered an

Facebook, which he provided his gx e it ke o excellent buffet

p

reinforced his gz\- phone number and outthe cash rebate promotion through

curiosity about l ) other personal on one of his credit the paysmart app,

the app. information. cards. which simplified his

search.
l ) | % J |
Youtube channel ads Registration page Landing page
Facebook channel ads On board page Family based page
App store Notification page
too many credit card forgot to inform notification is auto
benefit, i have no time to spouse that the sent to his spouse
track the expenses and already max out the via sms (00 ’
max out the card benefit - A cash back —
_ with my family member ‘k .;) '
o = \ S
\\v:v’l/ \ /"“'\/‘
[y
« Build education onloard Add credit card page + Credit card .
slide to explain the feature Able to manage family management page

member with supp included own.
credit card supplementary .
Set the notification via credit card.

sms to family member

and individual credit
card expenses

able to see total saved
and earned page

W/

—

He is delighted

To top off his great

experience, at the end of the

month David was rewarded
with a return discount

coupon, which delighted him
further. He definitely planned

to recommend the app to
colleagues and siblings.

Member tier page

Reward coupon page

able to view total
saved and earn

page

provide customizable
alerts for various
financial activities, such
as reaching spending
limits, achieving rewards
milestones, or receiving
app reward.

L

being rewarded for
using the smartpay
application



Define

Problem Statement

Many users, lacking detailed credit card knowledge, often
rely on friend and salesman’s recommendations.
Additionally, despite the desire to track finances, the effort

and time required often reduce their motivation.



Define

HMW
Statement

From gathering requirement and
user interview, there seem to be
several pain point that users /
client are facing. Organize all pain
points and listed down few
potential points to work on are as
follows

How might we design a app that
enables users and their family
members to collaboratively
monitor and fully utilize their
financial benefits?

How might we simplify expense
tracking to motivate users so
that user can maintain healthy
personal finances?

How might we design a credit
card recommendation system
tailored to users’ spending
habits, enabling them to
comprehensively understand
and choose the most suitable
credit card?



Define

User Stories

User stories are created in Miro based on the 'How Might We' (HMW) statements. Following their

creation, these stories are segmented into various potential features for further development.

as a user, i
want to be
able to see the
total save and
earned

T —

as a user, i want
to each credit
card expenses
and incentive
progress bar

T —

as a user, i want
to each credit
card expenses
and incentive
progress bar

S —

as a user i wish to
see

recommendation
card

save &
earn

registration
page

credit card
benefit
detail

credit card
Recommendation

as a user, i
wan to be able
to have a fast
add credit card
process.

T ——

as a user, i wan
to be able to
insert expenses
not captured my
system.

as a user, i wan
to be able to see
which category
are my
expenses from

as a user, i
wan to be able
to see yearly,
monthly, daily
expenses.

add credit
card into
wallet

track
expenses for
non card and
linked bank

T ——

card
expenses
detail by
catergory

expenses
tracker

as a user, i want
to be able to
add family
member under
the family about

as a user, i want
to be able to
make payment via
credit card and
linked bank
account

as a user, i want
to be able to auto
see notification to
notify the family
member

B

as a user, i
want to be
able a clearly
explanation of
app feature.

T —

family
member
management

pay payment
apps

notification
setting

on boarding
page

as a user, i want
to be able to view
a promaotion
based on the
credit card i
added

T ——

as a user, i
want to be
able to have a
member
reward page

promotion
pPage

my reward



Define

User Stories

Group the feature by pattern and categorise them, sorted the potential features using the
MoSCoW method to prioritize the features.

Promotio Learning

Settings Insight

Dashboard
- overview of cai .
benefit used
-quick access to
main features

—

Notificatio
(recent alerts
on card limits
and rewards)

Upcoming
New

Personal
information

Manage
password
and security

Notification
setting

My card
- add/ edit
credit cards

-View card

detail (bene...

Jimits)

- add family
members

-manage
permissions
-view family
spending

show
transaction
history

Current
Rewards
-view/redeem
rewards

Reward
History

Suggeste
cards
(based on
spending
habits)

Set up Alerts
- rebate
thresholds
-bill payment
due

—_—

Custom Alerts
-personalized
for individual
and family
account

. e L financial
Profil Sl Rewards notificatio S
rofiie tracking ns en%

Budgeting
tools

Spending
Analyzer

Bill Payment
Organizer

ns

Current
Promotions

Exclusive
offers

Promotion
MNotificaiton

Center

Tips on
maximizing
benefits

Education
Articles and
video

FAQ

App settings

Account
Setting

Subscription
Plan

management

—

Contact
support

Submit
Feedback

Help Center

Terms &
Conditions

Privacy Policy

save &
earn



ldeate

* Crazy 8
* Sitemap

* MoSCow Prioritisation
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|deate

Crasy 8's

2 /=

® O s
® -

) J) )

®Jj ==

this is the reward tree, if you do not
auther?tei]g:g;i pgloctgnodr;:ecéiled ou if detect you are in happy mood, it ?_\éi:;f;nguo\:’ir}:yat:ragﬂielt(gy for the over budget, an funny sending and split bill to your peer represent dailv exnenses all credit card into a screen included list down the point and rebate to
' y will be sending to funny content . R animation will be prompted with drag and drop feature P y P
mood. example 10 apple exchange 1
voucher). based on different tier will

pay now each credit card



|deate

Sitemap

Sign Up

l

|

[

L Phone Number Verification

Biometric Authentication

s Verification
(singapore)

with my info

= Pin authentication Set Up

5 OTP

|

Bio/pin Authentication

/

¢ £ <

Edit Profile
Notifcation Setting
Help

Change Password
Passkeys

About Us

Terms & Conditions
Logout

Remove Account

¢ £ £ & & ¢

Month Spend

Credit Card Overview
Month Cashback
Total Spend
Upcoming

Recommendations Card

~— Card Detail
— Incentive

"~ Card Number
> Setting

"~ Add Credit Card

= Card Default Setting

L Tap Credit Card

~— Overview

~— Spend

= Cash

& & & & €

Search for Goods

Filter

Deals by Catergory

Credit Card Recommendation

Good Deal Fo You



Ideate

MoSCoW
Prioritisation

Must Have

Should Have

Could Have

Manage permission

View family spend

Budgeting tools

Promotion

Contact support

Submit feedback

Help center



Prototype

- Low Fidelity Prototype
- Mid Fidelity Prototype
- Moodboard
- Style Guide

04



Prototype

Low Fidelity Prototype

| sketched a basic layout structure, to determing the placement of essential

elements like navigation bards, account overview and outline the main screen
of the app. This included the home screen, insight, wallet, setting etc.
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Prototype

Mid Fidelity Prototype

Creating wireframes establishes a clear blueprint for the user interface and the
prototype. This process helps identify any missing pages and allows for
fine-tuning of functionality
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Prototype

Mid Fidelity
Prototype

Task 1: Add credit
card into ewallet

The primary feature of the
Paysmart app activates once a
credit card is added. This feature
enables personalized insights and
tailored deals and promotions,
enhancing the overall user
experience.
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10/25

Latest Transactions

Koo Kee-Nex
17624 - mon

Saizeriya-Nex
16/6/24 - Sun

Home Wallzt Pay

)
|

xxxx 1234
xxxx 4567

Card Motification
Number Setting

460 »

3470 »

9:41 all =

Add Card

Paosition your debit or credit card in the frame to
scan it

Enter Card Details Manually

9:41 ull = .

<_

Card incentive

Current incentive
(Cashaack) (A'ir Mi.les) (Rn_-ward 'Pm'n:s)

Add Family Memiber

Name, phone

Monthly Payment Due Date
4 day before , alert will be sent

dd

Done

9:41 all =

)
1

e

Card incentive

Current incentive

@D ) ()

Add Family Member

Jassica tan, Mom

Jassica Tan
+B5 8388 1488 x

Marm
{65 0888 1488 x

Monthly Payment Due Date
4 day before , alert will be sent

16 Monthly



Prototype

Mid Fidelity
Prototype

9:41 all = 9:41 all = HE 9:41 all =) 9:41 all = N
TY Insight TY Insight L Insight TY Insight
k 2 ® h Overview Spend Cash Back Overview Spend Cash Back Overview Spend Cash Back Qverview Spend Cash Back
[ask 2 : change
All credit cards > All credit cards > All credit cards > Citibank Cashback >

each credit card to
view the each card

montly expenses 1647.50 164750 1647.50 164750

User can easily select different

Tw . &m 1 Tw m &m 1y Tw m Bm 1y w m Bm 1y
credit card to view the monthly
Health 300.50
expenses. 1 transaction Citibank CashBack Citibank CashBack 7 l'lulf_?:‘lstallﬁon 300.50
——— 37 % —— 32,17
T, 14050 HSBS Advance HSBS Advance Shopping 140.50
——— 5 3%, 3 transactions
22% oe—— 2%
American Express Singapore American Express
Travel 120.00 Airlines KrisFlyer Credit Card Singapore Airlines KrisFlyer Food & Dining 82.30
1 tpmction 15 transactions
——— 2 — 7

Food & Dining 86.30

16 transactions

22%

Home Wallet Pay Insiaht More

Home Walizt Pay Insiaht Maore -




Prototype

Mid Fidelity
Prototype

Task 3 : View insight
page’s overview
and cashback

User can view card suggestion
based on you daily expenses habit
and expenses vs cashback for
whole years. Cashback comparison
chart for current month and last
month.

9:41 ull
1 Insight
Overview Spend Cash Back
Credit Use
You're good shape. better
wealth can help you get credit
at attractive interest rates
Expenses habbit
You have over 50% online shopping
recently.
Extra Saving
If you use another card
Current NEW
Contactless Transactions 1.2% 3%
Online Transactions 1.2 3%
Min spend M S$500

SAFRA DBS Card
wisit website

Expenses vs Cashback « This year

4505 Vs 9907
Expense @ Cashback

ik
E00
o I M A A o J A O M

w Am Bm 1y

IUN Expanse

pans JUM Cashbaek
$1647.30 $184.30

.;)

5.0%
cachbagk

HSBC Visa Platinum...
Min. S$600 Spend

.iiih
9:41 i = .
Y Insight
Overview Spend Cash Back
This Month Cashback
Citybank Cashback 80.50
100%
HSBC Advance 10.00
Total Cashback
This manth 90.50
Last month 150.50
Recommendations
5.0%

cashback

HSBC Visa Platinum...
Na& Min. Spend



Paysmart
Moodboard

Technnology,
Saving, friendly,
Professional

Primary Theme Colors: Green, Yellow,
Light Grey

Represent Paysmart : A Friendly and
Joyful Digital Payment Solution with
Smart Technology

: aa --
¢ @/Tale  GS

Storypacks

Jean Mitchell

o Add the member

G Sign in with Google




Logo Typography

F SF Pro Regular, bold, semibold, medium

ColorPalets h1: 36px SF Pro regular

Prototype

Style Guide

Typography, |
Icongraphy, Color - h2: 24px SF Pro medium
Palette, Des|gn #OAGB6F ~ #3AB54B #F8CD20 #EBEBEB h3: 20px SF Pro Semibold
Elements Body Text Color

body text :14px regular
segins . button text :17px semibold
Friendly Payments, Smart Technology #1211
Voice —_—

Friendly, Approachable, Proffesional |C0ngra phy




Test

* Usability Test and key insights (mid fi)

* High-Fidelity Prototype
* Areas of Improvement

« Conclusion & Future Roadmaps

05



Mid-Fi
Prototype

Usability Testing

There were three user flows
given to two users to test.

Add credit card into ewallet

Change each credit card to view the
each card monthly expenses
Viewing insight page overview and
cashback

Key insights

Suggestion

r

e 2 users with happy path to get to add credit card.

o Most user do not understand which what priority
incentive.

e Some of the user commented Expenses vs
cashback is not clear

e 1user unsure the upcoming news in homepage
dashboard.

e 1user unsure the credit card recommendation
keep shown in everypage

e 1user commented the cash back donut chart is
not clear, is it too smal.

e Upcoming credit card payment in homepage
should be highted or shift on top.

e Recommendation credit card should not be
shown in everypage.

e Cash back donut chart design is not consistent
with other. it should similiar with the other chart




Prototype & Test
Hi-Fi
Prototype
Onboarding

There were 4 of onboarding
pages.

- Explaining mobile apps’s main features

«  Which is Maximize your ewards, monitor
credit card, pay more,save more, liinked
account with your family member

VAVAY Sy
'vanm _
@ﬂﬂﬂﬂﬂﬁﬂﬂ'f,‘/ -
‘Mﬂuﬁprﬂ%b-

‘1&““?’755
;_‘;‘A‘d”’/ N

PAYSMART

MONITOR
CREDIT CARD

Card detail Incentive Card Number

Toa Less Almost there

Setting

Completed

PAYSMART

PAY MOR

Family Card

-$ 8 9 9. 9 9

P
ncery )| [ )
lI\Grf)r‘r‘ry )\’)lnnlng/




Hi-Fi
Prototype

Varification page

One time password via
mobile number

Enter your
phone number

Enter your phone number. We will send you a
confirmation code there

45 +65

Enter your
phone number

Enter your phone number. We will send you a
confirmation code there

@ .65 92338988

Continue

6-digit code

A 6-digits code has been sent to
+65 9233 8988

Resend code in 20 seconds

From Messages

180605
2

L~

6-digit code

A 6-digits cade has been sent to
+65 9344 8088

Resend code in 20 seconds

From Messages

180605
2

5

8

0

5

8

0




Hi-Fi
Prototype

Passcode Verification

Enter passcode

2
5
8

0

Forgot your passcode?

Enter passcode

2
5
8

0




Hi-Fi
Prototype

Profile page

June Spending

$1,345.00
Manage the Paysmart David Lim
account
Edit Profile
Notification settings
Edit Profile
Notification setting siclp
Hel Family Card Spouse Card Change password
i -$899.99 $123238
Change password L onn nexele U ;
& M\ n asskeys
Passkey bod | .0

g it

About us

o About us
Terms & Conditions

WIDGETS
Terms & Conditions

Privacy & Policy

Cashback This Month

Logout $120.45
Remove account

Privacy & Policy

Logout

Profile page



Hi-Fi
Prototype

Wallet page

This wallet page to store
credit card.

« Add credit card into ewallet

- Manage each credit card
incentive,setting

-

CASH BACK*

: YANESSA TAN

Card datail Incentive

) 1

Card Number Selling

Latest Transactions

Koo Kee-Nex

17/6/24 - Mon

Saizeriya-Nex
15/6/24 - Sat

Pizza Hut

$4.30 >

$44.35 >

$54.87 >

CASH BACK*

o VANESSA TAN ’

Card deta Incintlve Card Number Setting

Card Detail

Current Card Prority

Wehbsite

Exnraca Travel

Card Detail

CASH BACK*

i © = ©

Card detail Card Number Setling
P

Card Incentive

This Month Spend

$500 / $800

Current Card Prority

" Cash Back

Card Incentive

Carnd detall Incantive el b Setting
P

Latest Transactions

Koo Kee-Nex

17/6/24 + Man

Saizeriya-Nex

15/6/24 - Sat

Pizza Hut

Card Number

CASH BACK*

|
—  VYANESSA TAN ,

Card detail Incentive Card Number Setting

Notification Setting

Show Transaction History

Allow Transaction

Alert Incentive Max Qut

Card Setting



Hi-Fi
Prototype

Card Incentive

Card incentive page is allow
user to monitro their card
monthly expenses

Add family member into the credit card
« Earn cash back on selected categories

Card detail Card Number Setting

=

Card Incentive

This Month Spend

$500 / $800

Current Card Prority

This Month Spend

$500 .,

When you spend a minimum of S$800 on CitiBack
Credit card, get Up to 8% total cash back cap at
5%$80 statement month.

Too Less Almost there Completed

Category

v Cash Back

Family Member @

° Dad g Wife

Payment Due date
16 /724

Card Incentive

Food & Beverage

Groceries

Private Commute

Brands

20.88%

Card Incentive
Details

insight from user testing on mid-fidelity prototype

Card Incentive

You have the option to set your card incentive
priorities. To confirm your choices, an alert will be
sent to a family member once you've reached the
cashback limit on your card.

Card Incentive Priority

v Cash Back (Air Miles ] [ Reward Points }_

Card Details

Title
Family Card

Descriptions
Household And Grocery Needs For Family
Members

Add Card Member
Wife, Dad

Wife
\ +65 9800 1890

Dad

oL onnn N1AER

Card Incentive
with family
member and
priority

—»

Before

« There was no any explanation,
user was unclear

After

« An explanation is added



Prototype & Test

Add credit card

extra step with adding a
family member

« Add credit card into ewallet

Scan credit card or enter manually

Add Card

Position your debit or credit in the frame

scan or enter
manually

Card Details

Enter your card information

Name

Card Number

Card Details Card Incentive

Enter your card information
You have the option to set your card incentive

priorities. To confirm your choices, an alert will be
sent to a family member once you've reached the
cashback limit on your card.

Name
David Lim

Card Incentive Priority
Card Number

5134 5678 9012 3456 ( Cash Back ] [ Air Miles ] [ Reward Points ]

Expiry Date

enter card detail
manually

piry Date Card Details
12/26

Title

Descriptions

Add Card Member

adding family
member



Hi-Fi
Prototype

Set Default Credit
Card

CASH BACK*

" VANESSA TAN

Card detail Incentive

Latest Transactions

Koo Kee-Nex
17/6/24 « Mon

Saizeriya-Nex
15/6/24 - Sat

Pizza Hut

Card Number

Setting

Set Card Default

Default Card

Select a card

Citi Bank Cash Back
=§ ¥ 8987

@ Citi Bank Cash Back

*+4% 8812

d American Express
o it 7608

Default Card

Select a card

i Citi Bank Cash Back
Keat HETD

M American Express
Akkk ?698




f + @Gl -\ insight from user testing on mid-fidelity prototype
Insight \,ﬁ Insight

Prototype & Test

Hi-Fi
Prototype

I g h » ~ Can be better
|
n S I g Ve rV I ew You're good shape. better wealth
can help you get credit at —

attractive interest rates Expenses Habbit Before

You have over 50% online shopping

recenty, - Alight yellow background

Can be better

You're good shape. better wealth
can help you get credit at
attractive interest rates

Expenses Habbit

A Wealth Of Expenses and You have over 50% online shopping _ color

recently. Extra Saving

s 5592 After

Extra Saving If you use another card

*552

Cashback Rewards

- - - stay with white color
background and it is clear

If you use another card

Contactless Transactions 1.2% 3% and readable
-« Recommend a correct credit card with s ' $
Contactless Transactions In:Spen Ne Al

user expenses habit

Onlire Transactions
SAFRA DBS Card

« expenses vs cashback comparision - Jsh websit ° |
graph

EXPENSE VS CASHBACK

@ cxpense @ cashback

3k

2k
J

F M A M J J A s N P
Tw m Bm Ty
Expenses 240.00
16 transactions -5%
g, Cashback 80.00

5%




Hi-Fi
Prototype

Insight - Spend

There are a donut chart for
all credit card, each card
expenses

- Change each credit card to view the
monthly expenses for each card.

- View all expenses and the number of
transactions by categories.

Insight

Spend

All credit cards

Spent

$647 s0

This March

Health

1 transaction

Select credit card

option

Insight

Spend

All credit cards

Spent

$647 30

This March

I Citibank CashBack

Select credit card

Standard Chartered Simply Cash

A American Express Singapare

Airlines KrisFlyer Credit Card

option

Insight

Spend

All credit cards

Spent

$647 30

This March

H Citibank CashBack

' Standard Chartered Simply Cash

American Express Singapcre
B  Airlines KrisFlyer Credit Card

Select credit card
option



Hi-Fi
Prototype

Insight - Cashback

There is a donut chart
displaying the monthly

cashback for each credit card.

List of credit cards with monthly
cashback and total transactions. This
allows users to easily compare the
benefits of each card.

Insight

CashBack

9050

This JUNE

Citybank Cashback

8 12 transactions

Standard Chartered
Simply Cash
7 transactions

Cash Back

Cashback

Before

« Donut chart was not clear and
confusing

After

« A color tone of donut chart
is added

insight from user testing on mid-fidelity prototype



Hi-Fi
Prototype

More

standard SimplyCash
chartered

There are credit cards
recommendation, good deal
by each catergory.
Personalization deal for the
user

Shopping Travel

F - .'--.I. / L’.“
01 to 31 July 2024 5 A =

{Maonday to Friday anly)

KATRYN YEUNG

F&B Stores - NEX F&B Stores - New Ubin Seafood Smartpay Picks « Credit

Weekday Makan Rewards 2024 Up to 20% off total bill with min. Standard Chartered Simply Cash

S$100 spend

Nex Participating F&B Stores Up to 1.5% S3$0 Unlimited

All New Ubin Seafood Cash Rebate Min Spend Cash Back

Czzh Back on Na min. spand per month Casn Back Cap per
Eligible spend month

Available on 01Jul - 31 Jul (Mon to Fri ONLY)

«  Detail page for recommend credit card

Available til December 21,2024
Receive a $10 eNEXvoucher when you charge a

mininum of $60 (max. 2 same-day txns) to your Citi

Card and scan Nexrewards member QR at participating
F&B stores. Thursday Lunch) Key Features

- Detail page for good deal

20% off total bill with min. S$100 spend (Monday to

10% off total bill with min. 5$100 spend (Monday to

Thursday Dinner & Friday to Sunday All Day) Annual Interest Rate and Fees
How to redeem

* Not valid with other discounts, vouchers, offers or

. membership privileges unless otherwise stated. How to Apply
Payment Options

- Cltl Cara
ik

MNew Lihin Seafod F&R Stores - NEX

Up to 20% off total bill with Weekday Makan Rewards
min. $$100 spend 2024

Terms & Conditions Terma:&i Conditions

Standard Chartered
wWww.sC.COm.sg

| L
B &
Swensen's The Celi, Goadwoed Park Hetel

Receive a S$10 return 15% off selected takeaway
voucher with any spend Durian Fiesta pastries



insight from user testing on mid-fidelity prototype
Prototype & Test

Hi-Fi
Prototype

Home page

Hello, David - Hello, David

June Spending WIDGETS

There is monitor page for the § $1,345. | | ———
| $120.45 $6.40

main feature.

UPCOMING
. June Spendlng JUL HSBC Advance Before »
«  Family card | [0 N ———— « The upcoming news was at below
-  Widgets (cashback this month, today s N e o P oillie pRgs
spend, total transaction of the day) $899.99 12323 20' | Sopmomnticindaiens After
*  Upcoming news 26 *to - The upcoming news shifted to top

RECOMMENDATIONS

- Credit card recommendations (onwe o ) (ol

3.0% 2.5%

WIDGETS : -’ Cashback 21l Cashback

SAFRA DBS Card HSBC Advance

Cashback This Month Today Spend } o
Min. $600 Spenc Ng Minimun Spend

$120.45 $6.40




Hi-Fi
Prototype

Pay page
CASH BACK+*

Make payment on this pay page

Hold near phone to near the reader

Hold Near Reader

AMERICAN EXPR) |

standard SimplyCash
chartered

Pay page



Future
Roadmap

In the future, several
enhancements can be made to
better meet user needs. Some

examples include the following:

The wallet card incentive page
could be enhanced by including
more detailed tracking of family
members’ expenses.

Additional educational resources
on credit incentives can be
provided to enhance user
understanding and engagement.

Introducing a rewards system
could make the app more
engaging and enjoyable for
users.



Conclusion

Product design is a dynamic process deeply rooted
iIn understanding user needs. The most enjoyable
aspect for me has been collaborating with
classmates, which has allowed us to learn from each
other, generate more ideas, and enhance our
creativity. Additionally, this process has significantly
improved my presentation skills.



Paysmart

Work Link

M miro

https://miro.com/app/board/uXjVK7ssTDc=/?share_link_id=88059291/807

[ _3“_;.- .

https://www.figma.com/proto/r3jFcktOCtJzxW2AmcNDS-
v/paysmart-ui-design?page-id=154%3A1663&node-id=221-34/7/8&viewport=-2581%2C-208%2C0.31&t=Wu
4TGI15ig5E9TNk-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=231%3A3741&show-
proto-sidebar=1




Paysmart

Thank You

Tan Ying Chia, Phoebe
Design on jun - july 2024

RS S\ 7

SANNLL 17

NSS4

@ Hello, David g

June Spending

$1,345.00

30 0

J F M A M J J A g N D

Family Card SHouse G

-$123.23

WIDGETS

Cashback This Month

$120.45






